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IN THE CLAIMS : 

Please amend Claims 1. 15, 24 and 38 as shown below. The claims, as 
currently pending in the application, read as follows: 

1. (Cmrently Amended) A method of creatin e, via a network, a virtual 
print market plac e, in which a market nortal gathers information from a service provider 
and an interactive shop to create a relationship between the service provider and the 
interactive shop, and the interactive shop offers products and/or services based on the 
information gathered bv the market portaK the method comprising: ove r a netw or k 
comprising: 

collectin g, using the market portal, market informatio n, the maikct 
information comprising an identity of service providers and the print services and pricing 
provided by each of the service providers; 

obtainin g, using the market ix)rtal. criteria established by an interactive shop 
for selecting service providers to provide the print services; and 

selectin g, using the market portaL one or more service providers identified 
using in the market information to provide the set of print services based on the criteria and 
the market information, 

wherein the interactive shop o f fers products aiiA^ o i services identified in tli c 
vi r tual prin t mai ' kct place t o patrons o f tlie interactive &liuu provides a graphical user 
interface for access bv i ts patrons to order products and services of the virtual print market 
place offered bv the interactive shop, to submit payment information, to transfer digital 
images, and/or to submit feedback . 
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2. (Original) A method according to Claim 1, wherein the method 
further comprising: 

forwarding an order for services placed in the interactive shop to at least one 
of the selected service providers via a market portal. 

3. (Original) A method according to Claim 2, fiather comprising: 
transmitting digital data from the interactive shop to the at least one of the 

selected service providers via another communication channel that excludes the market 
portal. 

4. (Original) A method according to Claim 1, fiirther comprising; 
updating the market information to reflect amount, type and price of print 

services ordered in an interactive shop from a service provider. 

5. (Original) A method according to Claim 1, further comprising: 
updating the market information to reflect level of satisfaction associated 

with a service provider 

6. (Original) A method according to Claim 1 fiirther comprising: 
forwarding an order from the interactive shop to at least one of the selected 

service providers via a market portal; 

transmitting a status of the order to the market portal; and 



rendering payment when the market portal determines that the ordered print 
services have been provided. 



7. (Original) A method according to Claim 6, the step of rendering 
payment further comprising: 

collecting fees from a patron of the interactive shop that placed the order; 

and 

rendering payment to the one of the selected service providers from the 

collected fees. 

8. (Original) A method according to Claim 6 further comprising: 
rendering a percentage of the fees collected from the patron as payment to 

the interactive shop. 

9. (Original) A method according to Claim 6 fiirther comprising: 
rendering a percentage of the fees collected from the patron as payment to 

the provider providing the market portal. 



10. (Original) A method according to Claim 1 , wherein the step of 
selecting service providers is performed in anticipation of the placement of an order for 
print services. 



1 1. (Original) A method according to Claim 1, wherein the step of 
selecting service providers is performed in response to the placement of an order for print 
services. 

12. (Original) A method according to Claim 1, further comprising: 
establishing a relationship between the interactive shop and a selected 

service provider guaranteeing the purchase and supply respectively of a certain quantity of 
a given service; and 

updating the market information to specify the quantity of the given service 

guaranteed. 

13. (Original) A method according to Claim 12 further comprising: 
updating the quantity to reflect filled orders of the print services. 

14. (Original) A method according to Claim 1 wherein the market 
information includes an identity of interactive shops. 

15. (Currently Amended) A method of creatin g, via a network, a virtual 
print market plac e, in which a market portal gathers information from a service provider 
and an interactive shop to create a relationship between the service provider and the 
interactive shop, and the interactive shop offers products and/or services based on the 
information gathered bv the market portaL the method comprising: uvu duttwuik 
comprising: 
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collectin g, using the market portal market infonnatio n, the ma r ke t 
infomution comprising an identity of service providers, interactive shops, a standardized 
set of print services and pricing provided by each of the service providers; 

obtainin g, using the market portaL a bid from a service provider identifying 
a print service and terms for providing the print service; 

obtaining a bid from an interactive shop identifying the print service and 
terms for purchasing the print service; 

determining compatibility between the service provider and the interactive 

shop; and 

establishing an agreement between the service provider and the interactive 
shop when the terms of the print service and the interactive shop are compatible, wherein 
the service provider agrees to provide and the interactive shop agrees to purchase the 
service according to the terms, and 

wherein the mteractive shop o ffers * products and/or services identified in the 
vi r tual p rin t market place to pa tr ons of the interactive shop provides a graphical user 
interface for access bv its patrons to order products and services of the virtual print market 
place offered bv the interactive shop, to submit payment information, to transfer digital 
images^ and/or to submit feedback . 



16. (Original) A method according to Claim 1 5 wherein the terms 
include a price and quantity of the print service. 



17. (Original) A method according to Claim 15 wherein the terms 
include a duration. 



18. (Original) A method according to Claim 1 5 fiirther comprising: 
an obtaining step to obtain a bid from at least one other service provider to 

assume a portion of the service provider's agreement with the interactive shop; and 

an establishing step to establish a new agreement between the at least one 

other service provider and the interactive shop. 



19, (Original) A method according to Claim 18 wherein the portion of 
the agreement represents any remaining quantity of print services not already provided by 
the service provider. 

20. (Original) A method according to Claim 18 wherein the portion of 
the agreement represents less than all of the remaining quantity of print services not abready 
provided by the service provider. 



21. (Original) A method according to Claim 15 further comprising: 
an obtaining step to obtain a bid from at least one other interactive shop to 

assume a portion of the interactive shop's agreement with the service provider; and 

an establishing step to establish a new agreement between the at least one 

other interactive shop and the service provider. 
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22. (Original) A method according to Claim 21 wherein the portion of 
the agreement represents any remaining quantity of print services not already purchased by 
the interactive shop. 



23. (Original) A method according to Claim 21 wherein the portion of 
the agreement represents less than all of the remaining quantity of print services not already 
purchased by the interactive shop. 



24. (Currently Amended) A computer-readable memory medium 
storing computer-executable process steps to creat e, via a network, a virtual print market 
plac e, in which a market portal gathers information from a service provider and an 
interactive shop to create a relationship between the service provider and the interactive 
shop, and the interactive shop offers products and/or services based on information 
gathered by the market portaL the steps comprising! ovci d netw or k, the steps coiiipii&iiig. 

a collecting step to collec t using the market portaL market informationrthc 
market in fo rmation comprising an identity of service providers and the print services and 
pricing provided by each of the service providers; 

an obtaining step to obta m. using the market portal, criteria established by 
an interactive shop for selecting service providers to provide print services; and 

a selecting step to selec t, using the market portal, one or more service 
providers identified using in the market information to provide the set of print services 
based on the criteria and the market information, 
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wherein the interactive shop offers pi - oducts aiid/o r seivices identified in the 
virtual p r in t n aarket p lace t o pa tr ons of tlie uitc r activc sh op provides a graphical user 
interface for access by its patrons to order products and services of the virtual print market 
place offered bv the interactive shop, to submit payment infonnation. to transfer digital 
images^ and/or to submit feedback . 

25. (Original) A computer-readable memory mediiun storing computer- 
executable process steps according to Claim 24, wherein an order is placed in the 
interactive shop, further comprising: 

a forwarding step to forward an order placed in the interactive shop to at 
least one of the selected service providers via a market portal. 

26. (Original) A computer-readable memory medium storing computer- 
e^^ecutalule process stejjs acc^jrdin^j to ^ C* ! a m i m IRi inrlitiisir oofn^pn.sixi^^* 

a transmitting step to transmit digital data from the interactive shop to the at 
least one of the selected service providers via another communication channel that 
excludes the market portal. 

27. (Original) A computer-readable memory medium storing computer- 
executable process steps according to Claim 24, further comprising: 

an updating step to iq)date the maricet information to reflect amount, type 
and price of print services ordered in an interactive shop from a service provider. 
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28, (Original) A computer-readable memory medium storing computer- 
executable process steps according Claim 24, further comprising: 

an updating step to update the market infomiation to reflect level of 
satisfaction associated with a service provider. 



29. (Original) A computer-readable memory medium storing computer- 
executable process steps according to Claim 24 further comprising: 

a forwarding step to forward an order from the interactive shop to at least 
one of the selected service providers via a market portal; 

a transmitting step to transmit a status of the order to the market portal; and 

a rendering step to render payment when the market portal determines that 
the ordered print services have been provided. 



30. (Original) A computer-readable memory medium storing computer* 
executable process steps according to Claim 29, further comprising: 

a collecting step to collect fees from a patron of the interactive shop that 
placed the order; and 

a rendering step to render payment to the one of the selected service 
providers from the collected fees. 



3 1 . (Original) A computer*readable memory meditun storing computer- 
executable process steps according Claim 29 further comprising: 
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rendering step to render a percentage of the fees collected from the patron as 
payment to the interactive shop. 



32. (Original) A computer-readable memory medium storing computer- 
executable process steps according to Claim 29 further comprising: 

a rendering step to render a percentage of the fees collected from the patron 
as payment to the provider providing the market portal. 

33. (Original) A computer-readable memory medium storing computer- 
executable process steps according to Claim 24 wherein the step of selecting service 
providers is performed in anticipation of the placement of an order for print services. 

34* (Original) A computer*readable memory medium storing computer- 
executable process steps according to Claim 24 wherein the step of selecting service 
providers is performed in response to the placement of an order for print services. 

35, (Original) A computer-readable memory medium storing computer- 
executable process steps according to Claim 24, fiirther comprising: 

an establishing step to establish a relationship between the interactive shop 
and a selected service provider guaranteeing the purchase and supply respectively of a 
certain quantity of a given print service; and 



an updating step to update the market information to specify the quantity of 
the given print service guaranteed. 

36. (Original) A computer-readable memory medium storing computer- 
executable process steps according to Claim 35 further comprising: 

an updating step to update the quantity to reflect filled orders of the print 

services. 

37. (Original) A computer-readable memory mediiun storing computer- 
executable process steps according to Claim 24 wherein the market information includes an 
identity of interactive shops. 

38. (Currently Amended) A computer-readable memory medium 

plac e, in which a market portal gathers information from a service provider and an 
interactive shop to create a relationship between the service provider and the interactive 
shop, and the interactive shop offers products and/or services based on the information 
gathered bv the market portal, the steps comprisin|g: o ver a ne t w o rk, t he ste p s co m prising: 
a collecting step to collec t, using the market portal, market informationTftc 
mai ' ket iiifonnatimi comprising an identity of service providers, interactive shops, a 
standardized set of print services and pricing provided by each of the service providers; 
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an obtaining step to obtain , using the market portal, a supply bid from a 
service provider identifying a print service and terms for providing the print service; 

an obtaining step to obtai n, using the market portal, a purchase bid from an 
interactive shop identifying the print service and terms for purchasing the print service; 

a determining step to determin e, using the market portal, compatibility 
between the service provider and the interactive shop; and 

an establishing step to establis h, using the market portals an agreement 
between the service provider and the interactive shop when the terms of the print service 
and the interactive shop are compatible, wherein the service provider agrees to provide and 
the interactive shop agrees to purchase the print service according to the terms, and 

wherein the print service is offered by the interactive shop in a graphical 
user interface, which is provided bv the interactive shop and offers products and/or services 
of the virtual print market place, the interface is for access by patrons to order the print 
service, submit payment information, transfer digital images, and/or submit feedback , fer 
prndiaac by a palion of tlic in t eractive shop. 

39. (Original) A computer-readable memory medium storing computer- 
executable process steps according to Claim 38 wherein the terms include a price and 
quantity of the print service. 



40. (Original) A computer-readable memory medium storing computer- 
executable process steps according to Claim 38 wherein the terms include a duration. 
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4 1 . (Original) A computer-readable memory medium storing 
computer-executable process steps according to Claim 38 further comprising: 

an obtaining step to obtain a bid from at least one other service provider to 
assimie a portion of the service provider's agreement with the interactive shop; and 

an establishing step to establish a new agreement between the at least one 
other service provider and the interactive shop. 

42. (Original) A computer-readable memory medium storing 
computer-executable process steps according to Claim 41 wherein the portion of the 
agreement represents any remaining quantity of print service not afready provided by the 
service provider. 

43. (Original) A computer-readable memory medium storing 
computer-executable process steps according to Claim 41 wherein the portion of the 
agreement represents less than all of the remaining quantity of print service not already 
provided by the service provider. 

44. (Original) A computer-readable memory medium storing 
computer-executable process steps according to Claim 38 further comprising; 

an obtaining step to obtain a bid from at least one other interactive shop to 
assume a portion of the interactive shop's agreement with the service provider; and 
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an establishing step to establish a new agreement between the at least one 
other interactive shop and the service provider, 

45. (Original) A computer-readable memory medium storing 
computer-executable process steps according to Claim 44 wherein the portion of the 
agreement represents any remaining quantity of print service not already purchased by the 
interactive shop. 

46. (Original) A computer-readable memory medium storing 
computer-executable process steps according to Claim 44 wherein the portion of the 
agreement represents less than all of the remaining quantity of print service not already 
purchased by the interactive shop. 

47. (Previously Presented) A method of providing services from a 
service provider to a client device via a network, a server connected to the service provider 
and the client device executes the steps of: 

collecting market information, wherein the market infonnation includes an 
identity of a plurality of service providers and services provided by each of the service 
providers; 

selecting one or more service providers and/or services identified in the 
market infonnation based on a request from the client device; and 

offering the selected service providers and/or services to the client device. 
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48. (Previously Presented) A method according to Claim 47 fiirther 

comprising: 

obtaining criteria established by an interactive shop device; 
wherein the selecting step selects on the basis of the criteria and the 
interactive shop indicates the service providers and/or the services to the client device. 

49. (Previously Presented) A method according to Claim 1, wherein an 
intermediary of the service provider and the interactive shop performs the collecting, 
obtaining and selecting steps. 

50. (Previously Presented) A method according to Claim 1 5, wherein an 
intermediary of the service provider and the interactive shop performs the collecting, 
determining and obtaining steps. 

5 1 . (Previously Presented) A method according to Claim 24, wherein an 
intermediary of the service provider and the interactive shop performs the collecting, 
obtaining and selecting steps, 

52. (Previously Presented) A method according to Claim 38, wherein an 
intermediary of the service provider and the interactive shop performs the collecting, 
determining and obtaining steps. 
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